. He came from nothing, i,
He's now worth $2.6 billion. e
Il .:?.i.“.-”'";'"ﬁir“"*"' -

= § | E . 1) ] 6

—_— £ — Y -
|- A J ?1

011 ==

ot S o)

.—_..l. I

L

) q .‘a

—t

His advice:
Trust your gut,
learn from your workers,
and don't throw
anything away. Ever.

By Leigh Buchanan
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Ask Inc.

['m a media consultant for
companies in the pet industry
and some of my clients have
expressed interést i e-zine
“radvertisements. Are e-zines just
afad, or should I try them out?

E-zines, tor the uninitiated, are magazings published regularly via e-mail
[his 15 not a fad,” declares Marty Anderson, a senior lecturer at Babson Caol
lege who helps businesses market to online communities. Unlike banner ads
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whoare passionate about subjects ranging from building model ships to bak

n Resourcos [0 lear : i . e P

ing bread to spotting haunted houses.

Like-minded advertisers consequent
can reach the narrowest of self-selecting
aundiences.  [hese are truly interested

people,” Anderson says, "These com

murnities police hemse
Asa result, e-zine ads may be the

¢ ke

demographic groups. But the landscape

muosh Cost-eiectivie way L Lar

is comfusing: There are hundreds of
¢-#ines out there, and rates vary wildly

4o 5y it 3 ; i
depending on subscription base and

cachet 1arge a flat rate based on

Wk FECOIVEe I|.l_'

the number of people v

e-miails, which makes life pleasingly
dictable lor companies on fixed budgets
Fashion-centric DailvCandy (See¢ How 1
[vid I, February 2004), a six-vear-old
e-zine that produces 11 city-specific edi
tions and four national editions for 2.2
million subscribers, is the fn Stvfe of the
|".II'II.!:. :|'|L business wants |'.‘|I;_'|':|'.
ST00.000 for a one-time ad in a dedicat
ed weekly e-muail o 340,000 New York

bers. By contrast, 51,000

City subscr
crowns you sole advertiser of the day
on Bowzer.biz, a daily e-zine with more
than 10,000 canine-canoodling sub
scribers. Bowzer also sells smaller ads

fivr i YE[)
for-as little as §25

hut be carelul—e-zines vary in
quality as much as in size, Those with
more advertisements than editor !.|i
content are often little better than thinls

disguised spam. Publications that

WOn el Vol H.:I':!E‘-lk I||:_ '_'|:||||. '.-.'Ili|.|||‘_

subscribing or that lack distinct Web
|||.||1|L."'\-'\‘:'3'\- |JI"|| I.II LIL Y r_:"l_' i'.||| Vo I|l_||.\,|,”
The better e-rines B out only to s
seribers, whether or not the subscrip

tions are free. In addition, because they

place a high premivum on original

content, they usually employ dedicated
teams of writers and editors, "We're
much more like a magazine than a web

site because of the execution, the deliv

ery, and our editorial content | SIVE |'|_'I<_'
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